BY BARBARA BLACK 


After 14 monthsas Acting Dean of the Faculty 
of Commerce and Administration, Christopher 
A. Ross, 43, has been confirmed in the job. His 
term ends January 31, 1995. 

Slightly more than a decade ago, Ross arrived 
at Concordia to teach Marketing. During that 
decade, the Faculty grew into the third largest 
business school in Canada. 

Ross looks back on this time of explosive 
growth with some wonder. In 1984, the Faculty 
was bringing in $40,000 in research money; four 
years later, it had climbed to $500,000. 

The fact that the rotating directorship of the 
multi-university PhD programme fell to Ross in 
1985 didn’t hurt, either, as it focused attention on 
Concordia’s business school. 

Research well in hand, he says that now he’s 
trying to bring other elements up to speed by 
encouraging a renewal of enthusiasm for teach- 
ing. 
Good citizenship has been the motivating 
element of Dean Ross’s career. He received his 
first business degree from the University of the 
West Indies (Trinidad), where Management was 
part of the Social Sciences Department. His 
Master's of Business Administration and his doc- 
torate, both from the University of Western On- 
tario, deepened his interest in developing areas 
and non-profit organizations. He has been a con- 
sultant to a number of non-profit groups here 
and in the West Indies, and was a visiting profes- 
sor at Tianjin University in China. 

Equity for individuals is another sensitive 
issue, and an equity committee has just been 
launched within the Faculty to look at interesting 
ideas suchas training sessions conducted during 
the summer months to foster skills in 
entrepreneurship among minority groups. 

Another idea, taken up enthusiastically by 
Associate Dean Roland O. Wills, is a training 
programme for the emerging business class 
among the northern Cree. 

Ross pins high hopes on a new advisory 
board headed by Humberto Santos, of the Caisse 
Centrale Desjardins, and peopled largely by 
working executives. 

Just as his first alma mater focused strongly 
on West Indian enterprise, Ross would like to see 
more programmes at Concordia which relate 
directly to the local Montréal and Québec 
economy. 
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Christopher Ross, Concordia's newly appointed Dean of Commerce and Administration, brings years of experience to the 


job. 


Intensive EMBA programme prepares students 
to do business at home and abroad 


BY Buzz BOURDON 


The EMBA programme of the Faculty of Com- 
merce and Administration was founded in 1985. 
It allows students to keep working at their jobs, 
while attending classes one day per week. 


The object of the two-year programme is to 
develop trained managers with in-depth 
knowledge of the art of business management. 
Tobe accepted, applicants must have atleast five 
years business experience. 


Students cover accounting, managerial 
economics, financial management, organization- 
al behaviour, statistics, business research and 
computers, among other topics. Tuition for both 
years is just over $20,000. 
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Doing well in the programme usually leads to 
promotion at work, says Suzanne Bernardin, 
director of public relations for the EMBA 
programme. “The majority of graduates advance 
their careers soon after the last exam of this 
intensive two-year programme.” 


This year, 42 new students joined the 
programme, for a total of 80 students. Their 
backgrounds are varied, with 21 from large cor- 
porations, eight from small/medium businesses, 
six are self-employed and seven are from govern- 
ment agencies. 


In March, 17 second-year EMBA students, four 
EMBA alumni and five faculty members are going 
to Hong Kong. 


They will learn how to do business in an interna- 
See EMBA page 6 
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Concordia best in Quebec in MBA Case competition 


BY BARBARA BLACK 


They came half-way around the world, and 
they conquered. The four-member team fromthe 
University of Otago, New Zealand, took top 
honours in the first Concordia International MBA 
Case Competition. 

It was a fitting inauguration for the interna- 
tional version of the 10-year-old event. The five 
foreign teams brought a fresh, bold approach to 
the sport of case analysis, according to some of 
the judges. Twenty-four teams took part. 

The winning team was presented with a che- 
que for $4,000 at a banquet to close the five-day 
event. Georgetown University’s team returned 
to Washington, D.C., with second prize ($3,000), 
and Memorial University and the University of 
Windsor won third prizes ($2,000 each). The 
scholarships are donated by the Bank of 
Montréal, Alcan, Pratt and Whitney and the MBA 
Association of Québec. 

The other overseas teams were from Gothen- 
burg University (Sweden), the London Business 
School, and Ohio State University. 


Fifth overall 


Concordia’s team has reason to be pleased 
with its performance. The members came fifth 
overall, behind the money-winners and fourth- 
place University of Saskatchewan, and beat 
every team they played in the round-robin tour- 
nament, except Otago. 

For the second year in a row, Concordia was 
the top Québec team, competing against McGill, 
the Ecole des Hautes Etudes Commerciales and 
UQAM (the Université de Québec 4 Montréal). 

The competition is taking on a new intensity. 
and one university even sent next year’s team, 
just to watch and take notes. 

Management Professor Pierre Brunet ad- 
mitted that in some respects, the competition is 
“nota level playing field.” Memorial University, 
whose crack teams have won for the past two 
years, “attracts everybody in Newfoundland 
who wants to do an MBA.” Mature business 
people studying at Concordia are more likely to 
be in the Executive MBA programme, “which 
would probably make it to the finals easily if they 
were eligible.” Butit’sa great learning experience 
for the MBA students, and the ones who compete 
are the cream of the crop. 


Best four students picked for team 


Twelve Concordia students are accepted 
every year into a three-credit course for prepara- 
tion for the event, and the top four are chosen for 
the team. 

Their coaches were Jan Meyers and Henri 
Colas, both executives-in-residence in the 
Management Department. 

Organizer Louise Brunet said the Concordia 
team performed well,and the effect of the foreign 


(back row), coaches and Management Department executives-in-residence Jan Meyers and Henri Colas. 


teams on the Canadians was to galvanize their 
ambition. 
“By winning, the Otago team created a situa- 


tion where next year the Canadians will want to 
win back the title. It opened the whole thing up, 


in many different ways.” 


Competition has grown immeasurably in 10 years 


BY BARBARA BLACK 


Robert de Fougerolles remembers when the 
Concordia MBA Case Competition was a very 
small affair. 


“We had six teams and three judges,” he 
reminisced, “and we held it in the [Henry F.] Hall 
Building. Even then, it was quite a job. We re- 
quired typed as well as oral presentations, and 
getting the typing done was the hardest part.” 

That was 10 years ago. Now it's the mighty 
International MBA Case Competition, with a high- 
rise hotel venue, entries this year from 19 
Canadian and five foreign universities, and 255 
volunteer judges from the business community. 


It was an idea whose time had come. The 
brainchild of two Concordia students, Annette 
Wild and Nora Kelly, it was a local competition 
only in 1982; the following year saw enthusiastic 
participation by 16 business schools from across 
Canada. 


De Fougerolles, owner of a holding company, is 
now the unofficial dean of judges, dispensing 
advice to the beginners. 

Judging the work of Master of Business Ad- 
ministration students is not an exact science. 
“Judges are not always fast, not always right, and 
not always smart,” he said. “There’s no right 
answer. Some schools play it more by the book 
than others. Sometimes a team gets hold of a 
case, and scores a home run.” 


The five-day tournament, which took place at the 
Chateau Champlain Hotel, is a round robin. Each 
team has four members. They compete in pairs, 
for a battery of three judges, and work their way 
up to the finals. 


Why would 255 successful business people take 
time out of their busy lives to puzzle over other 
companies’ business problems? 


Easy, said de Fougerolles, “it reminds them of 
their days at business school, or, if they didn’t go, 
itshows them whatthey missed. They really enjoy 
the connection with the University — and with 
other judges. A lot of networking goes on.” 


“Recruiting goes on here, too,” added Manage- 
ment Professor Pierre Brunet. “A few years ago, 
Air Canada representatives came, waited until it 
was over, and then hired two members of the 
winning team.” Brunet was keeping one eye on 
the Concordia students and another on his son, 
who was competing for Queen's University. 


Women started the case competition in 1982, and 
are holding their own, especially at Concordia. 
Women represented one-third of the 96 students 
competing overall this year, but three of four 
members of the Concordia team were women. 
Brunet said that’s because in Concordia’s 
programme, women students are particularly 
focused on success. 
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Concordia is best Québec team: (front row, left to right), Laura Crozier, Jonathan Mosel, Ayla Assioun and Helen Kotsovos; 
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Awards of Distinction honour three Montrealers 


BY BARBARA BLACK 


Concordia’s Faculty of Commerce and Ad- 
ministration presented its fourth annual Awards 
of Distinction recently at the Hotel Le Grand. 

Three distinguished Montrealers received 
awards for their outstanding contributions to 
business and the community: 

Bertin F. Nadeau, the featured speaker at the 
luncheon awards ceremony, is Chairman of 
Unigesco, which markets and distributes food 
and hardware products, and Provigo, the super- 
market chain. His speech was titled, 
“Competitivité: uneaffaire de téte/ Competitive- 
ness: Forging Ahead.” 

Nadeau is a graduate of Collége Saint-Louis 
(Edmunston, N.B.), the Ecole des Hautes Etudes 
Commerciales de Montréal, Harvard Business 
School and Indiana University’s School of Busi- 
ness, and holds honorary doctorates from 
Queen’s, Moncton, and Sainte-Anne Univer- 
sities. An enthusiastic patron of the arts, he is on 
the board of directors of the Montreal Symphony 
Orchestra and I‘Opéra de Montréal, and was the 
honorary chair of the 1992 Commerce Games. 

Christina A. Gold is President and Chief 
Executive Officer of Avon Canada, and Vice- 
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From left to right, Award of Distinction honourees Bertin F. Nadeau, Christina A. Gold and Jonothan Wener. 


President of Avon International, the world’s 
largest direct-selling organization. 

Gold is on the Conference Board of Canada 
and the board of directors of the Laurentian 


Group, and has been a regular guest speaker in 
Concordia’s MBA programme. 
Jonathan Wener is Chairman and Chief Ex- 


See AWARDS page 6 


New library complex will be University’s heart and soul 


A sense of pride for all to share 
BY KEN WHITTINGHAM 


“The libraries on Concordia’s two campuses are 
the most visible gains of the University’s five-year 
Capital Campaign; but they will do far more than 
changeour physical landscape. They will, inavery real 
sense, change the fabric of this institution — both in 
its perceptions of itself and its image in the outside 
community.” 

The words above are those of Rector Patrick 
Kenniff, who says he believes that the $65-mil- 
lion downtown library complex will give 
Concordia’s Sir George Williams Campus the 
sense of physical identity it has always longed 
for. 

Without exaggerating too much, the ar- 
chitects and planners behind the downtown 
building project hope that the sense of pride and 
excitement the structure generates willcarry over 
into all aspects of University life. 

Kenniff said it has been a fascinating ex- 
perience to watch the architects at work on the 
library plans. ”From a basic concept anda sterile 
plot of land, they have created a stunning struc- 
ture that will truly serve as the heart and soul of 
the campus.” 

In addition to the architectural consortium of 
Werleman & Guy, Blouin & Associés, the 
University sought advice from an informal com- 
mittee of respected Canadian architects: Phyllis 


Lambert, Peter Rose and the late Ray Affleck (all 
of Montréal), and Jean-Marie Roy (of Québec 
City). 

“Their mandate, in a nutshell, was to ensure 
that we devised a form of urban development 
that was exciting as well as functional,” Kenniff 
said. “And I think everyone concerned has suc- 
ceeded in doing just that. 

“Because the Sir George Williams Campus 
doesn’t have a central quadrangle or meeting 
place, the way more traditional campuses do, the 
architects set about to design a facility where 
people could congregate for any kind of activity, 
at any time of year. 

“To accomplish that goal within the con- 
straints imposed by a library building — all the 
while respecting the existing urban fabric— they 
devised the idea of an indoor street (called Place 
Concordia) that would serve as a central com- 
munications artery from the middle of the Henry 
F. Hall Building all the way through to the 
laneway that divides Concordia from St. James 
the Apostle Church on Ste-Catherine Street.” 

The idea ofa street, or galleria, protected from 
the elements gained strength when it became 
clear that the original library building design 
would have to be modified, firstly because the 
library’s surface area had been spread over too 
many floors, and secondly, because the Royal 
George Apartments could not be demolished in 
its entirety. 

“Considering the constraints they faced (i.e. 
reconciling the physical configuration of the lot 
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and surrounding structures with the functional 
requirements of a library building), the final 
product is tremendous. It is true marriage of 
architectural and functional requirements,” 
Kenniff said 

Tours of the new building will be given on May 7th 
and May 20th at 5:00 p.m. Please reserve by calling 
(514) 848-4856. Tours leave from Bishop Court, 1463 
Bishop St. 


Acomputer-generated image of the Atrium of the new library 
complex. 


| Commerce AND ADMINisTRATION —_| AND ADMINISTRATION 


Commerce and Administration 
revamps diploma programmes 


BY ALEX POULIS 


The Faculty of Commerce and Administra- 
tion has made improvements to its graduate 
diploma programmes, especially the Arts Ad- 
ministration specialization. 

Following a programme review last spring, 
the Faculty increased the number of professors 
from one to six, giving it four experts for the 
following courses: Marketing Arts Administra- 
tion, Strategic Planning and Administration, 
Management of Arts Facilities, and Project 
Management with Computer Application. Ithas 
increased the number of Arts specialization 
courses to five. 


New course 


Clarence Bayne, Director of the Faculty’s 
graduate diploma in these programmes, said 
that a new course, Strategic Management and 
Entrepreneurship, will be given a trial run this 
summer. 

Changes are also planned for Health Care 
Administration and Sports Administration. 
Health Care Administration, like Arts Ad- 
ministration, is one of four specializations in the 
Diploma in Institutional Administration (DIA). 
The others are Educational Administration and 


MSc in administration 
now two years young 


The newest programme in the Faculty of 
Commerce and Administration, the Master of 
Science (MSc) in Administration, permits 
graduate students to follow a specialized pro- 
gram of studies in a research mode. It has a total 
enrollment of 75 students (40 full-time and 35 
part-time students), who are more or less evenly 
distributed across the four options of Decision 
Sciences/MIS, Finance, Management and 
Marketing 


Students ready for their thesis 


MSc students write a Master thesis and a 
small number of students are ready to move into 
this phase of the programme. The first thesis 
research proposal was successfully defended in 
the Management option last December. 

Because an “MSc” degree in Administration 
is not yet a regular part of business vocabulary 
(as is, for example, the “MBA”), workshops both 
for students and administrators are in progress 
to provide information on the programme of 
study, on key career opportunities and on how 
the programme can effectively “market” this 
degree to recruitment officers. 


Public Administration. Sports Administration 
contains no sub-categories and is a diploma 
programme in itself. 

Bayne is also proposing a new specialization 
in General Administration which would cater to 
those whose needs do not fall within the four 
categories of the DIA. This would include stu- 
dents who wish to pursue mixed specializations. 


The Faculty hopes to be able to adapt this 
general option to attract students with degrees in 
fields such as Physical Education, Social Work, 
Applied Social Sciences, and Community and 
Leisure Studies. 

An integral feature of these programmes, 
particularly the Arts Administration specializa- 
tion, is an internship. 

For more information, contact the Graduate 
Diploma Studies Department at 848-2718. 


Commerce and 
Administration is a 
vibrant collection of 
people, places and 
activities. 

The Affliate aims the 
spotighton just afew 


FACULTY of them. 
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* Marketing Professor Annamma Joy has been given the 
annual award for the best paper in marketing by the College 
of Business, University of Rhode Island. The paper, 
“Remembrances of Things Past: The Meaning of Home and 
Possessions of Indian Professionals in Canada,” was pub- 
lishedinthe Jounal of Social Behaviour and Personality. The 
paper was a collaboration with Ruby Dholakia, of the Univer- 
sity of Rhode Island. 

* The Centre for Phamaceutical Management is proud of its 
track record in the summer programme for intems. Alll five 
interns were offered permanent positions by the companies 
forwhich they worked. Four ofthe five accepted the positions. 

* Marketing Professor Ulrike de Brentani, who is also As- 

sociate Dean, Graduate Studies and Research for the Facul- 
ty of Commerce and Administration, has written a paper titled 
“Developing Winning New Industral Financial Services” 
whichwas accepted for publication in the Industrial Marketing 
Management joumal. She co-wrote the paper with Robert G. 
Cooper of McMaster University. 
Professor Peter E. Pitsiladis of the Department of Manage- 
ment is an invited visiting professor at the Centre 
denseignement et de recherche appliqués au management 
(CERAM) at Nice, Sophia-Antipolls, in France. CERAM, one of 
the “Grandes écoles francaises,” has an exchange 
programme with Concordia and provides graduate level 
management education to French andintemational students 
through highly selective competition. 


The Concordia ‘Swing 

The ‘Swing into Spring’ Extravaganza, featuring the 16-piece 
Concordia Big Band will take place Saturday, May2, 1992 at8:00 
p.m. atthe Loyola Campus Hingston Hall. For more information, 
call 848-4863. 
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A message from the Dean 


The teaching vs. research debate 


Recently there has been much discussionand 
debate on the role of the university professor. 
Frequently, this discussion tends to focus on the 
perceived tradeoffs between research and teach- 
ing that must be made by the professor. I would 
like to discuss this issue in this message. 

If one is intent on having a reasonable debate, 
it is important that we discuss, at least initially, 
theroleoftheuniversity in 
contemporary society. 
Universities have as their 
mission the generation, 


‘In the university milieu, research 


the material being taught did not exist five to ten 
years ago. Much of this new material is the result 
of the creativity and scholarship of professors in 
Faculties of Commerce and Administration. 
Thus, students are served when we generate 
new knowledge and when we preserve 
knowledge in different ways and forms, such as 
in textbooks and articles. Research into the 
functioning of organisa- 
tions allows us to remain 
close to the problems 
which managers face,and 


preservation, dissemina- H permits us to educate and 
tion and use _ of and teaching are to the professor prepare our students for 
knowledge. In the Faculty idati i the world which they will 
of Commerce and Ad- as navigating and tlying encounter upon gradua- 
ministration, this general abilities are to the pilot. ’ tion. Our teaching func- 


university mission can be 
specified as “the genera- 
tion, preservation, dissemination and use of 
knowledge that can have a major impact on the 
management of organisations and on the attain- 
ment of their goals.” 


If this general Faculty mission is accepted, 
then the next step is to recognise, as Bartlett 
Giamatti, a past President of Yale said, that stu- 
dents are the driving force of the professors and 
that professors are the heart of the university. We 
serve students both by our research and by our 
teaching. 


Research in the Faculty of Commerce and 
Administration deals with the efficientand effec- 
tive functioning of organisations whether they 
are “for-profit” or “not-for-profit.” Our research 
output in diverse areas of organisational 
functioning is what sensitizes our students to the 
major problems facing organisations and to the 
possible solutions to these problems. Today, in 
the rapidly evolving domain of organisational 
management, many organisations face issues 
that did not exist ten years ago. In many courses, 


tion, however, allows us 
to disseminate this 
knowledge to students and to organisations so 
that the theory and practice of management of 
organisations can be improved. 

Consequently, there should be no conflict 
between the twin roles of researcher and teacher. 
The roles are complementary. In the university 
milieu, research and teaching are to the professor 
as navigating and flying abilities are to the pilot. 
The pilot needs both skills and so too does the 
university professor. 


Theuniversity, by its very nature, isaresearch 
institution whose mission is to serve students. 
Research in the university is nurtured by the 
teaching function when students are identified 
as that part of society that the university chooses 
to serve. Thus the university contributes to 
society when its graduates take their place in the 
world of work. Teaching and research are not 
incompatible but are rather mutually support- 
ing. The teaching/research debate is a debate 


over a non-issue. — Christopher Ross, 
Dean of Commerce and Administration 


EMBA students presenting their research projects to their classmates 
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EVENT LIST 


Conservatoire d'art 
cinématographique 

Regular presentations of repertory films. Open to the general 
public. All showings in the Henry F. Hall Building, 1455 de 
Maisonneuve Boulevard West. For more information and 
listings, call (514) 848-3878. 


Concordia Art Gallery 

March 5th - April 18th. Robert Ayre: A Critic and the Collec- 
tion. Artwork from the Concordia permanent collection, with 
Ayre's criticism i 

April 23rd - June 6th. Claude Philippe Benoit 

June 11th - August 15th. The Place Where We Live - The 
Spintof the City in Contemporary Montréal Art. An exhibition 
of work by Montréal artists. For information: Tracy, 848-4750 


The Department of Theatre 

The Taming of the Shrew, by William Shakespeare. April 9, 
10,11 at8:00p.m., April 12, matinée at 2:00 p.m...F.C. Smith 
Auditorium, 7141 Sherbrooke West. Tickets $6 for adults, $4 
for students and seniors, no reservations 

Women Beware Women, by Thomas Middleton. April 23, 
24, 25 at8:00p.m., April26, matinée at 2:00p.m., D.B. Clarke 
Theatre, 1455 De Maisonneuve West, Tickets $6 for adults, 
$4 for students and seniors, Reservations begin on April 10th 
at 848-4742. For information: Christine Petrakos, 848-4737 


CONCORDIA CONCERT HALL 


7141 Sherbrooke Street West (Loyola Campus). (Metro 
Vendome 105 bus). For ticket information and the full 
schedule of concerts, call (514) 848-7928. Concerts at 8:00 
p.m. Programme subject to change. 
Wednesday, April 1 — Faculty/Student Jazz Combo 
Saturday, April 4 — Concordia Orchestra with 

Sherman Friedland conducting 
Tuesday, April 7 — Jazz Vocal Ensemble/Gospel 

Choir - Jeni Brown 
Tuesday, April 14—Concoraia Choir 
Thursday, April 16— Concoraia Chamber Choir 
Wednesday, April 29 — Montreal Brass Ensemble 


The Affilate for supporters of the Faculty of Commerce and 
Administration is published by the Faculty in association with 
the Office of University Advancement and the Public Rela- 
tions Department. 

The Faculty Affiiation Programme at Concordia University 
is a vehicle for recognition of important donors to the Annual 
Giving Programme. Differentactivities are planned for Facul- 
ty Supporters (donors of $100 or more per year), Faculty 
Associates (donors of $250 or more per year), and members 
of the Dean's Circle (donors of $500 or more per year) all of 
whom will receive The Affiliate on a regular basis. 


Results of the Annual Giving Programme will be published 
in the Concordia University Magazine. 

The Affiliate Editorial Board: Dean Christopher Ross, Faculty 
Communications Officer Claire McKinnon, Elizabeth Gwan- 
Nulla (University Advancement) and Laure Zack (Public 
Relations). 


For further information, call the Office of University Advan- 
cement (514) 848-4856. 


Commerce Games brings 935 students 
to Loyola Campus for school and sports 


BY BARBARA BLACK 


Nine hundred and thirty-five students in- 
vaded Concordia’s Loyola Campus in January, 
but it was a friendly affair. 

For the first time, Concordia University 
hosted the annual Commerce Games/Jeux du 
commerce, a three-day marathon of academic 
and athletic competition and wee-hours party- 
ing which brings together students in Commerce 
programmes from across Québec. 

Days were for competition, and evenings 
were for fun,as pairs of hosts guided out-of-town 
students through downtown Montréal, and then 
back to the campus for dancing. 

Academic competitions included a case com- 
petition, in which teams analyzed a fictional 
profile of a business for three hours, and then 
presented an analysis for a jury of professors and 
business people. There was also a stock market 
simulation: seven hours of buying and selling, 
with an hour out for lunch, and may the fattest 
portfolio win! 

Debates, with a simultaneous interpreter for 


EMBA from page 1 


tional context, with emphasis on Hong Kong and 
China. Organised in conjunction with the Chinese 
University of Hong Kong, the trip will feature 
lectures and trips to factories and plants in China. 

This trip is a first for any MBA school in 
Canada, says Suzanne Bernardin. 

“[The trip] underlines theinternational aspect 
of our curriculum,” she says. “Students should 


know about other cultures and how to do busi- 
ness in other countries.” 
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the benefit of the judges, ranged over the very 
latest current issues: euthanasia, Boris Yeltsin, 
national immunization against meningitis, and 
homosexuality, among others. For light relief, the 
topic for the final on Sunday afternoon was 
whether Montréal’s Olympic Stadium should be 
bulldozed into a parking lot. 

Although English or French could be used, all 
the debates early in the Games were conducted 
in French, including the speeches of the Concor- 
dia team. 


The honorary chair of the Games, Bertin 
Nadeau of Unigesco Inc., made a particularly 
sensitive speech to the participants about the 
need for teamwork in our personal and political 
life. 

Participating universities were Bishop’s, 
Concordia, Laval, McGill, Sherbrooke, Ottawa, 
the Ecole des Hautes Etudes Commerciales, and 
in the Université de Québec network: 
Chicoutimi, Hull, Montréal, Rouyn, 
Témiscamingue, and Trois-Riviéres. Next year’s 
Games will be held in Chicoutimi, under the 
slogan, “Un évenement sauté et couru!” 


AWARDS from page 3 


ecutive Officer of Canderel (Canadian 
Developers of Real Estate), which he founded in 
1975. The company hasmanaged and developed 
office and industrial space in Montréal, Ottawa, 
Toronto, Calgary, Edmonton and Chicago. A 
1971 Commerce graduate of Sir George Williams 
University, Wener was student union president 
and one of the first studentmembers of the Board 
of Governors’ financial committee. Heisa charter 
member of the Rector’s Circle,and helped toraise 
money for the new library building. 


